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OYSTER BAY. 


THE NEWSPAPER CORPS IS IN- 
TRENCHED AT THE FAMOUS 
LONG ISLAND TOWN. 


Bailey, Hazard and Palmer Representing 
Three Press Associations, Attended the 
President to His Summer Quarters. 
Secretary Loeb’s Offices Handy to the 
Western Union Telegraph Office—A 
New Parisian Chef for the Hotel Octa- 
gon and Great Stories Are Promised. 


Special to THe EpITOR AND PUBLISHER. 
Oyster Bay, N. Y.. June 13, 1907. 

The executive branch of the govern- 
ment was moved from Washington to 
this town yesterday. The President was 
attended on the journey from Washing- 
ton by three newspaper men: R. O. 
Bailey, of the Associated Press; R. H. 
Hazard, of the Publishers Press and 
Scripps-McRae Association, and Loren 
Palmer, of the Laffan Bureau and New 
York Sun. 

These three quickly established them. 
selves for the summer or until the stress 
of circumstances or distress of their sev- 
eral offices effects their removal. 

Henry C. Howland, of the New York 
World, Edward V. Riis, for the New York 
Evening Sun, andJames Cooper, for the 
New York American and Hearst service, 
were on deck waiting for the Presidential 
party. They were the first of the ‘news- 
paper colony and they got strategic 
positions for the summer campaign. 

The Western Union Telegraph Build- 
ing is located in the basement of the bank 
building, a few steps from Secretary 
Loeb’s headquarters, and is in charge of 
John B. Furman, aided by F.C. Vance. 

The staff of the famous{Octogon Hotel 
has been reinforced by a chef from the 
Hotel Ritz, Place Vendome, Paris. He 
has promised to the newspaper colony 
the very latest European creations. 
There will be no dearth of material for 
big stories from Oyster Bay tt this summer, 


KNOXVILLE SENTINEL FIRE. 


Damage Covered by Insurance and Paper 
Issued From Rival Office. 


The building and plant of the Knox- 
ville (Tenn.) Sentinel was partly de- 
stroyed by fire last week. The insurance 
of $28,250 on machinery and stock and 
$10,000 on building will fully cover the 
loss. The paper was issued without a 
break from the plant of the Knoxville 
Journal and Tribune. 

G. F. Milton is editor and president of 
the Sentinel Company; Wiley L. Morgan 
is managing editor, and C. B. Johnson is 
business manager. 





Missouri Doctor Knifed Editor. 

W. Gordon Knapp, editor of the Mis- 
souri Democrat of Boonville, Miss., was 
slashed across the face by a knife in the 
hand of Dr. P. L. Hurt. Hurt is a mem- 
ber of the board of managers of the Mis. 
souri Training School and took excep- 
tion to an article criticizing a recent 
appointment on the faculty of theschool, 

The Raleigh (N.C.) News and Observer 
last week issued a ninety-six-page edi- 
tion devoted to an illustrated write-up 
of Raleigh, past and present. 
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ARTHUR BRISBANE. 





Interviewed Mrs. Mary Baker G. Eddy 
and Will Write Magazine Article. 


Arthur Brisbane, editor of the New York 
Journal, went to Concord, Mass., last 
Saturday to interview Mrs. Mary Baker 
G. Eddy. He wired a message to the 
editor of the Cosmopolitan Magazine 
stating that hefound Mrs. Eddy mentally 
vigorous, and that she talked clearly 
and logically and understands business 
matters thoroughly. 

Mr. Brisbane is preparing an article for 
the Cosmopolitan Magazine on Mrs. 
Fiddy, Christian Science, and the phases 
of the controversy between the friends 
and enemies of the Christian Science 
charch organization. 


Virginia Editors Against Scizzors. 

President W. 8. Copeland of the Vir. 
ginia Press Association, in his address 
to the members gathered {n convention 
at Jamestown last Tuesday, urged that 
Virginia editors improve the make-up of 
their papers. He also strongly advised 
each editor to write at least one live edi- 
torial for each edition. He said that 
too many editors depended on clipped 
stuff to fill their pages. 


| 
| MUST PRINT OWNER’S NAME. 





New York State Law to Help Along 
Libel Suits. 


Gov. Hughes, of New York, last Tues- 
day signed the bill providing that after 
July 1 every newspaper, magazine or 
other periodical published in this State 
shall publish in every copy of every issue, 
upon the outer cover or head of the edi- 
torial page, the full name and address of 
the owners or proprietors of such publi- 
cation or the name of the corporation 
publishing it, and the address of the 
principal place of business, with the 
names’ and addresses of the president, 
secretary and treasurer. 

In explaining the need of this legisla- 
tion, it was alleged that persons who 
| desire to start libel suits in New York 
| have much difficulty in naming the per- 
| sons or corporations against whom the 
suit would properly lie. 








Jersey Editors’ Outing. 

The New Jersey Central Railroad has 
issued invitation to theeditors along the 
line for the sixth annual outing at Island 
Park, near Easton, Pa., on June 15. 
General Passenger Agent W. C. Hope 
prepared two special trains for the news- 
) epee men and their wives and friends. 








AT JAMESTOWN. 





NATIONAL EDITORIAL CONVEN- 
TION A BIG FEATURE AT REAL 
OPENING OF THE FAIR. 


Delegates From Every Section of the 
Country Helped President to Review 
the Georgia Parade—President Finley, 
of Southern Railway, at Tuesday Ses- 
sion Criticized Newspapers and Aroused 
Sharp Replies—Convention Scheduled 
for Entire Week. 


The twenty-second annual convention 
of the National Editorial Association 
opened at Jamestown on Monday. It 
was scheduled to cover the entite week. 
The opening of the convention was 
coincident with the real opening of the 
Fair. Editors from all sections of the 
country were present. 

Atseven o’clock Monday morning the 
delegates left the Exposition in a char- 
tered steamer to visit the fleet of forty 
American and foreign warships anchored 
in Hampton Roads and to witness the 
review by President Roosevelt. After 
the review, they returned to the review- 
ing stand where seats were reserved for 
them and saw the great parade of troops 
in honor of “ Georgia Day” and listened 
to the President’s address to the Georg- 
ians. 

In the afternoon they assembled in the 
Auditorium for the President’s address 
to the editors. 

The convention was opened by ad- 
dresses‘ of welcome from Harry St. 
George Tucker, Gov. Swanson of Vir- 
ginia, and Col. W. 8. Copeland, president 
of the Virginia Editorial Association. 
Past President Walter Williams, of the 
National Editorial Association, re- 
sponded. 

The session on Tuesday opened at 
Inside Inn. The principal address was 
delivered by President Finley, of the 
Southern Railway. He criticized the 
editors, claiming that public. opinion 
was being poisoned by the editors 
against the railways. His address 
startled and aroused the editors. A 
number of them replied and forcibly 
charged the railway officials with bad 
faith in dealing with the newspapers. 

John Temple Graves, of the Atlanta 
Georgian and News, and Jacob Riis 
addressed the convention. - 


MILLS INTERESTS MAY RETIRE. 
Said to Be Dissatisfied With Management 
of International Paper Company. 


In the resignation of Victor Morawetz 
from the directorate of the International 
Paper Company, financial circles believe 
they forsee the withdrawal from that 
corporation of the interests identified 
with D.O. Mills, who is one of the iarg 
est stockholders in the company. 

Albrecht Pagenstecher, another diree- 
tor, resigned in February. He objected 
to the policy of declaring dividends on 
common stock. It is believed the Mills 
interests are also opposed to such divi- 
dend declarations. 


Pulitzer to Revive Chronicle? 
It is reported that the Chicago Chron- 
icle will be revived- under a new name 














and management,by Joseph Pulitzer. 
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THE CAPTURE OF KUROKI. 
Cleveland ewensindt Men Held Up His 
Train and Snapped Him. 


Gen. Kuroki’s Japanese press agent, 
whose business it was to buffet the news- 
paper men and suppress news 4s well as 
to circulate whatever would help the 
Land of the Rising Sun, failed at Cleve 
land, O. 

When the train carrying Kuroki pulled 
into the station at Cleveland a battalion 
of reporters and photographers were 
waiting. The pressagent, inthe uniform 
of a Japanese captain, said: ‘ Honor- 
able gentlemen, the General is asleep and 
cannot be disturbed.” 

“We have got to get his picture. 
Please bring him out,’’ pleaded the re- 
porters. 

The press agent shook his head. 
possible! He is so sleepy!” 

A scout scanned the car windows and 
discovered the General contentedly 
smoking a cigar about eight inches long. 
He sounded the call and the crowd 
dashed forward and planted the camera 
battery. The Geveral was disturbed 
and called for the railroad official in 
charge of the train. 

“Why do we stop? Why do we not 
go forward to Chicago?’ demanded 
Kuroki. 

The official explained that the news- 
paper men would not let the train go 
until they had taken his picture. 

The General gasped—‘‘Do they run 
your railroad ?”’ 

But he grinned and went out on the 
platform and stood for his picture and 
then the train rolled on. 


NEW YORK EDITORS. 
Annual Convention at Atlantic City to 
Open Sept. 2. 


The executive committee of the New 
York Press Association has named Sept. 
2 for the opening of the fifty-fourth an- 
nual convention at Atlantic City. 

The officers of the association are: 
President, William B. Collins, Glovers- 
ville Leader; vice-presidents, Luke Mc- 
Henry, Chittenango Times; Oscar Wood- 
ruff, Dansville Express; Thomas P. 
Peters, Brook!yn Times; W. J. Pollard, 
Seneca Falls Journal; W. H. Greenhow, 
Hornell Tribune; secretary and treasur- 
er, A. O. Bunnell, Dansville Advertiser. 
Executive committee—H. J. Knapp, Au- 
burn Advertiser; J. L. McArthur, Gran- 
ville Sentinel; W. J. Kline, Amsterdam 
Democrai; L. B. Green, Patchogue Argus; 
W. O. Greene, Fairport Mail. 

The membership list shows 181 names. 


“*Im- 


OUR “GREAT INNOCENT.” 


The King and All England Will Honor 
Mark Twain. 


Mark Twain sailed for England on the 
Atlantic Transport liner Minneapolis 
last Saturday to be present at Oxford 
University or June*26, when he is to be 
honored with the degree of Doctor of 
Literature. 

He lived seven years in  Lon- 
don, but that was before they even 
thought of making him a D. Litt. Let- 
ters to the late Sunday papers tell that 
English society is excited over the com- 
ing of ‘The Great Innocent,’’ and there 
is to be a court day for him when he will 
be the King’s guest and the mightiest 
will bow to him. 


Punctuation Simplified. 

Visitor in & printing office: “‘ What is 
your rule for punctuating ?”’ 

The Apprentice (lately promoted to 
the case): ‘I setas long as Ican hold my 
breath and then put in a comma; when 
I yawn I put in « semi-colon, and wher 
i want a chew of tobacco I make & para- 
graph.”—Apprenticeship Bulletin. 
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NEW YORK DAILY NEWS. 


Again Changes Hands and New Owner 
Will Rejuvenate. é 


Interests represented by Patrick J. 
Daly of New York have purchased the 
New York Daily News and Mr. Daly’s 
name is now printed at the head of the 
editorial page as ‘‘ general manager” 
succeeding Thomas C. Quinn, former 
owner. 

Mr. Daly is acousin of Senator Patrick 
H. McCarren, the New York politician 
who is generally accredited as the repre- 
sentative of Standard Oil interests in 
New York. 

Several New York papers have printed 
the statememt that Senator McCarren 
or his friend H. H. Rogers are the actual 
new owners of the News. McCarren 
denies this and says: “I have no awbi- 
tion along this line. I would not take 
& newspaper ona gold platter. I have 
never felt it my duty to act as a public 
conscience.” 

Mr. Daly is prominent in Irish, Catholic 
and labor circles. It is said he proposes 
to rejuvenate the news and mate it 
again one of the leading papers of New 
York. 

The News was founded in 1856 by 
Benjamin Wood. 
cent daily in the country. 

In 1901, Mrs. Wood sold it to Frank 
A. Munsey, who made it a live morning 
paper competing with the World, Herald 
and American for circulation in the so- 
called “ yellow” field. 

Thomas C. Quinn, of Boston, bought 
it in 1904 and made it the organ of the 
Irish Catholic labor and Tammany ele- 
ments in the metropolis. The corpora- 
tion went into bankruptcy on Dec. 3, 
1906, and suspendeé publication. After 
afew weeks it resumed as a four-page 
sheet. 

For thirty years the News was a pow- 
erful factor in New York. It {is said that 
in 1900 it paid the ownerclose to $100,- 
000 net profit. The price paid by Mr. 
Muneey for the paper was said to be 
$300,000. Mr. Daly and Mr. Quinn de- 
cline to say what the consideration was 
in the latest deal. 


Paper Making in Philippines. 

It now seems likely that the Philip- 
pines will have a paper mill installed 
somewhere along the banks of Pasig 
within the next three or four years. 
Federico Barrera, a son of former Pro- 
vincial Secretary Barrera, who returned 
recently to Manila from Japan, after 
having studied there the methods of 
paper manufacture, has been appointed 
& government student, and is coming to 
the United States to enterthe Massachu- 
setts Institute of Technology at Boston, 
and at the same time devote some of his 
time to the practical study of paper 
making in the great mills near Boston. 


Texas Wisdom and Libel Law. 

The proper way to call a man a liar in 
& newspaper is to adopt the parliamen- 
tary circumlocution which under judi- 
cial scrutiny may be construed to mean 
the accused “is a gentleman and scholar 
and good judge of whisky,” just as 
readily as to construe it to mean he 
fiirte with the exact and literal truth.— 
Waco (Tex.) Tribune. 


An Old Timer. 

Dr. George E. Wilcox of this city has a 
copy of the American Mercury, printed 
at Hartford by Elisha Babcock, that has 
been handed down from generation to 
generation in his family. The paper is 
No. 489 of Volume 10, and the date is 
Nov. 18, 1793. It is yellow and musty 
with age, but the print is still quite clear. 
—Hartford (G onn. 1-) Times. 


The Angleton (Tex.) Times has be gy 
sold by Harry L. Tolar to W. F. Ree 





It was the first one|- 


ATLANTic CITY, 


Hotel Rudolf 


OPEN ALL THE YEAR. New York's Aristocratic Locativun. Favorite All-year Seaside Resort. 


Capacity 1,000. 
Water Baths. 
Air. Fishing and Sailing a Popular Pastime 


American and European Plan. 


Rovme with Bath. 
Dining Room Overlooks the ocean 


N WORLD'S RENOWNED 
° ° HEALTH RESORT. 





LARGEST AND MOST MODERN HOTEL ON THE COAST. 
DIRECTLY ON OCEAN FRONT AND BEACH PROMENADE. 


Hot and Cold Sea and Fresh 
The Finest Salt Water Bathing. Balmy Sea 


Send for Booklet and Rates. 
A Special Feature of this Hotel is the reproduction of the celebrated “‘ Harveys”’ cuisine. 


JOEL HILLMAN, Proprietor, Atlantic City, N. J. 
Also disive end Breads ull Washington, D. C. 





STORY OF A NEWSBOY. 





Graduated Last Week From Western 
University of Pennsylvania. 


Dewitt Prichard Hutchison, former 
newsboy, graduated last week from the 
Western University of Pennsylvania at 
Pittsburg and was given a diploma as 
Doctor of Dentistry. He is 23 years old. 

Asa boy in the public schools of Mc- 
Keesport, Pa., he sold the McKeesport 
Daily News on the streets for seven 
years. At the age of 14 years he became 
an apprentice typesetter. After a year’s | 


He left the News when he was 17 yeare | 
old and went tothe Pittsburg Post as| 
linotype operator. He saved his wages 
and after two years had enough money 
to warrant ap attempt ata college 
course. He was not ahighschoolgradu- 
ate, but he got warm recommendations 
from his former teachers in the public 
schools and was admitted to the college 
of dentistry at the age of 20. 

It was hard work. He was badly 
handicapped by his lack of preparatory 
education. He worked day and night 
and gave up all the diversions of young 
men that he might keep up with his 
class. He earned his expenses by doing 
odd jobs wherever he could get them. 
He won, and many in McKeesport are 
proud of him. 





An Arkansas Newspaper Palace. 

The Arkansas Gazette will have a new 
building in Little Rock modeled some- 
what like the New York Herald Building 
in New York. The structure is designed 
in the Italian renaissance style, three 
stories, fireproof, fronting 140 feet on 
Third street and 150 feet on Louisiana 
street. The present building was erected 
for the paper in 1887. 


London Daily Has Edition for Blind. 


blind. It is published every Saturday. | 
The Braille relief characters are used. 
The paper sells for one penny or two 
cents. 








The London (Eng.) Daily Mail has’ 
started a weekly special edition for the| p 





A BILLBOARD NEWSPAPER. 


New York City Official Threatents to 


Start Signboard News Sheet. 


Borough President Bird 8S. Coler, of 
Brooklyn in Greater New York, alleges 
that he has been attacked right and left 
by the newspapers unjustly and blamed 
for the misdoings or neglect of other 
departments in the city government. 
He wants an investigation, but the 
newspapers won’t start one. He said: 
‘It’s cheaper to put up signboards and 
}and tell the truth in bulletins than to 


steady work he took up the linotype. /run@ regular newspaper.” 


The Bulletin will expose street condi- 
tions and laxity in all departments. A 
Peecons sheet was prepared as a model 
for the big bulletin at Borough Hall, 
Brooklyn. It reads: 

“AN UNSPEAKABLE OUTRAGE! ! ! 


COMPLAINT HAS BEEN MADE OF A BOr- 

TOMLESS ABYSS ACROSS WYCKOFF AVE- 
NUE, THAT IS ENGULFING WAGONS, 
PARALYZING TRAFFIC AND DOING INES- 
TIMABLE DAMAGE. THE BOROUGH PRES- 
IDENT IS NOT RESPONSIBLE! 


WHO IS? 
WE TELL YOU WHO: 
11! THE WATER DEPARTMENT ! ! 1!” 
Fifty boards have been ordered for 
places where conditions are bad. 


New Officers of N. A. M. N.C. 
The following is a complete list of 
officers elected at the convention of the 
National Association Managers of News- 


paper Circulation at Milwaukee last . 


week: President, D. B. G. Rose, Louis- 
ville Evening Post; vice-presidents, I’. M. 
Dowd, Washington, D. C.; Alfred Zim- 
merman, New York Evening World; sec- 
retary and treasurer, J. L. Boeshans, 
Atlanta Georgian and News. Board of 
directors—F. E. Murphy. Minneapolis 
Tribune; D. M. Baw seg Chicago 4 
Ocean; Argue, Toronto Star; H 

Solmon, Milwaukee Free Press. 





New Press Club in Montgomery. 
The Press Club of Montgomery, Ala., 
has been organized with a charter mem- 

bership of twenty-eight, representing the 
four newspapers of the city. It purposes 
to help the Commercial! Club boom Mont- 
gomery. 





printed in Alabama without exception. 





Che Montgomery Advertiser 


“Alabama’s Only Metropolitan Newspaper” 


Guarantees that its Daily circulation is larger than that of any morning newspaper printed in 
Alabama—and that its Sunday edition has the largest circulation of any edition of any newspaper 


VICTOR H. HANSON, Manager Advertising Department. 
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~ BE FAIR TO ITALY. 


Manager of New York Italian Paper 
“Says His People Are Not Treated 
justly by American 
News Editors. 


Frank L. Frugone, manager of the 
Bolletino Della Sera—the Italian Even- 
ing Journal of New York, addressed {the 
convention of Managers of Newspaper 
Circulation at Milwaukee last week in 
answer to the question, ‘How Can 
American Papers Get Circulation Among 
the Two Millions of Italians in Amer- 
ica?” 

His speech was an ingenious appeal to 
American editors for fairness to the 
Italian race and the Italian nation. He 
said in part: 

“The American newspapers are read 
by a limited number of Italians, even of 
American born. What is the cause of 
it? 

‘A murder, a robbery, and, in a word, 
apy crime is committed, and it happens 
that the criminal is an Italian, our news- 
papers print with large type the title of 
news of the crime, specifying the na- 
tionality of the wrong-doer, thus: 
Italian Murder, Italian Swindler, Italian 
Burglar, Italian Thief, and other similar 
titles. And if it happens that the cir- 
cumstances surrounding a crime are 
donbtful and wrapped in darkness and 
mystery, and the author is unknown, 
you will often find in the newspapers, 
my dear gentlemen, this statement: 
‘The Criminal is supposed to be an 
Italian.’ After discovering that the real 
criminal was either a German, a French- 
man, an Austrian, a Belgian or what 
not, the newspapers omit to mention 
such a fact and do not rectify the moral 
injury done to the Italian name. 

‘““Why this discrimination? Is it a 
privilege or a specialty of Italians to 
commit crimes more than other people? 
Have reporters a special interest to 
bring before the American readers the 
Italian name to disgrace? 

“It happens, occasionally, that vulgar 
individuals call us ‘Dago.’ Well, gentle- 
men, I understand that is not always 
meant as an insult, but it seems to be 
used in journalism to please someone to 
the great disatisfaction of the Italians. 

“The American press is very sparing 
in printing Italian news. While it is 
very liberal in reporting news of second- 
ary importance from France, England, 
Belgium, etc., regarding necrologies, 
suicides, theaters or illnesses of insignifi- 
cant persons, I very seldom notice im- 
portant articles or news regarding Italy, 
its Parliament, the general strikes, the 
riots, public disasters and other import- 
ant doings. 

‘‘Now, I pray you to notice, my dear 
gentleman, that theltalian colony in this 
greatcountry issuperiorin number to the 
others above mentioned although they 
seem to receive more consideration and 
respect. My impression is that more 
consideration and respect shown by the 
newspapers to the Italians would 
equalize the chances to secure their best 
sentiments for the American press. I 
shall add that, although Italy is the 
youngest of the European Independent 
Nations, we must not forget that in less 
than half a country, it has reached the 
hjghest social and political standing in 
the European Concert. Italy is most 
highly appreciated by the many thous- 
ands of Americans, who live on the shores 
of the {Arno, which flows through the 
gentle and beautiful Florence, and on 
those of the tawny Tiber, in the Alma 
Roma and other cities, where they are 
received with open hearte, and weleomed 
toenjoy thescenery, the comfort of life and 
beautiful skies of the Queen of the Medit- 
erranean Sea. Only those who happen 
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EDITH SESSIONS TUPPER. 
NEW YORK NEWSPAPER WOMAN AND AUTHOR OF “HEARTS TRIUMPHANT.” 











not to know Italy, may commit the| 
error of misjudging the Italians. | 
‘Please, consider, gentlemen, the im- | 
mensity of work done by the Italian | 
workers in America! Their respecta- 
bility, their obedience to the Law, their 
efficiency in building and constructing 
our railroads, our highways, our canals, 
our tunnels, often endangering their own 
lives in the performance of their work. 
Therefore, considering the entire element 
of the Italian Colony in America, it is 
but just to presents them to the public 
through our newspapers in the light 
equal to these civilized communities.” 





New Kentucky Weekly. 

The London (Ky.) Sentinel, a new Re- 
publican weekly was issued June 12. It 
succeeds the Laurel County Local, which 
died. The owners of the new concern 
are County Attorney H. J. Johnson, 
Commonwealth Attorney William Lewis, 
United States Commissioner George C. 
Moore and Russell Dyche. Mr. Dyche is 
editor and manager. 





Boston Women to Entertain Visitors. 

The New England Women’s Press As- 
sociation and the Women’s Press Club of 
Boston will join in making things nice 
for the visiting newspaper women dur- 
ing Old Home Week. Mrs. Marion A. 
McBride is chairman of the committee. 





Fined for Assaulting Reporter. 
James J. Sullivan, a member of the 
city council of Montgomery, Ala., was 
fined $10 for assaulting K. R. Retan, a 
reporter for the State. The assault oc- 
curred in the council chamber. 


Fire at Wilmington, Del. 


In an early morning fire at Wilming- 
ton, Del., last Saturday, the Sunday Star 








was damaged $2,009. 


EDITH SESSIONS TUPPER. 
Her Novel Has Been Dramatized and 
Placed for Production. 


Mrs. Edith Sessions Tupper, of New 
York, one of the best known newspaper 
women in the country, has dramatized 
her last novel, ‘Hearts Triumphant,” 
and the play has been placed for produc- 
tion at the opening of the theatrical 
season next fall. 

The story of the hook and play is the 
true romance of Madame Betty Jumel, 
who was social queen of New York a 
hundred years ago and who married 
Aaron Burr. The famous “ Jumel Man- 
sion,” which was the residence of 
Madame Betty, is one of the salient 
points of bistorical interestin New York. 
It is owned and cared for by the Daugh- 
ters of the American Revolution and 
many thousands of visitors to New York 
go there. “Hearts Triumphant” was 
published last fall and received by the 
reviewers all over the country as one of 
the daintiest pieces of historical fiction 
in recent years. 


New Fremont (O.) Daily Press. 

O. K. Schimansky and C. 8. Gongwer 
are at the head of the Fremont News- 
paper Company, incorporated with $15,- 
000 capital to found the Press at Fre- 
mont. Mr. Gongwer will be editor and 
manager. He was formerly city editor 


.of the Cleveland Press. The new paper 


will be an afternoon sheet and indepen- 
dent politically. 


Negro Daily in Oklahoma. 

The Muskogee (Okla.) Daily Tribune is 
the latest paper in the field at Muskogee 
and the first negro daily in the new 
State. R.S. Stewart formerly of Guthrie 
is the editor. 








“ENTHUSIASM” WINS. 





New York Evening World Circulation 
Manager Infuses the Newsboys. 


Alfred Zimmerman, circulation man- 
ager of the New York Evening World, 
addressed the Milwaukee convention of 
Circulation Managers on the subject, 
“How to Create Enthusiasm Among 
Out-of-TownCarriers.’’ Hesaid in part: 

‘“**Enthusiasm’ is the circulation man- 
ager’s stock in trade. It starts at home 
and is the foundation of all things at 
the office. 

‘The Boy is the man on the job every 
time. Few newsdealers carry their own 
routes. Most of them depend absolutely 
on carriers. The individual carrier or 
agent is the one mosé sought by the cir- 
culator in small towns, for as an exclu- 
sive agent, only handling one paper, he 
is most likely to make good use of the 
‘enthusiasm’ and success follows. 

‘‘Meet him with a polite greeting of 
the day, no matter how serious the 
troubles which have called you to 
adjust, and in the most pleasant busi- 
ness manner remedy the evil and be sure 
you pay your respects to the boy’s par- 
ents upon each and every visit. Show 
him how sample copies well delivered, 
carefully followed up, will increase his 
route. 

‘Keep your promises and agreements. 
Don’t exaggerate the standing of your 
paper, or teach him to become prejudiced 
againsé your competitors. Always 
speak the truth, and encourage the lad 
to speak well of your publication. 

“Don’t resent familiarity among the 
boys, especially if you represent a news- 
paper in a medium-size town. Let them 
salute you in your Christian name and 
omit the handle to the surname occa- 
sionally. In answering his communica- 
tion, draw yourself up close to him and 
dictate your letter with a heartfelt feel- 
ing, and don’t throw your bait across 
the brook. Drop it in the stream by 
avoiding big words and expressio 
does not understand, and don’t say i 
writer’ when ‘I’ will les you in on the 
ground floor. 

“In my many years of experience 
among carriers and the trade I have 
found it always helpful to become ac- 
quainted in person as much as possible. 
They like to see the ‘boss’ and tell him 
their troubles. 

In presenting a boomer set off the red 
fire at once and keep the person’s mind 
on the subject constantly, here and there 
showing your ‘enthusiasm’ by clapping 
your hands with delight and with the 
usual smile that never rubs off. 

‘Again I repeat the soy. He’s the 
stuff! Sometimes I think a circulation 
man must be blessed with onein his fam- 
ily to practise on before he is competent 
of handling others. Although it’s just 
the same in all other lines, personality 
has @ great deal to do with the success 
of ‘enthusiasm.’ 

“Your roadmen are your salesmen; 
your dealers and carriers the storekeeper, 
and the circulation manager the jobber 
of ‘enthusiasm.’ Keep the kettle of 
good nature boiling and you'll have 
plenty of the stock on hand.” 





Illinois Against Postal Rulings. 

At the meeting of the Lilinois Daily 
Newspaper Association in Rockford, IIl., 
last week, many facts were stated defin- 
itely showing the iniquity of arbitrary 
rulings by postal officials at Washing- 
ton. H.M. Pindell, of the Peoria Jour- 
nal; H. H. Baldwin, Joliet News, and 
W. F. Dumster, of the Springfield News: 
were appointed a committee on postal 
law to investigate and report to the as- 
sociation matter that should be pre- 
sented to the postal commission show- 
ing the needs of the provincial dailies. 


























































































a 


THE EDITOR AND PUBLISHER. 





June 15, 1907. 








THE EDITOR ann PUBLISHER 


THE JOURNALIST COMBINED WITH THE EDITOR AND PUBLISHER. 
A Publication for Newspaper Makers, Advertisers and Advertising Agents. 


Isevep Every SatTorpay aT 17-21 Parx Row, New York. 





TELEPHONE, 7446 CORTLANDT. 





FOREIGN, $2.00. 





SINGLE COPIES, 5 CENTS. 


ADVERTISING RATES. 


Display, 15 cents per agate line. Reading notices, 25 cents per agate line. Classified, 50 cents 
or 4lines or less. Four agate lines Situations Wanted one time free. 


Entered as Second Class Matter in the New York Postoffice. 


NEW YORE, SATURDAY, JUNE 15, 1907. 





“SAILED” OR “STEAMED”? 

For yeare the New York Herald has 
had a sort of monopoly of authority in 
the field of ships and shipping. The 
daily reports of arrivals and departures 
of ships from all ports of the world has 
been more than daily plum duff to Amer- 
ican and English mariners at home and 
abroad. When a shipping man wanted 
to know when a liner or tramp steamer 
arrivedator “sailed” from Hong Kong, 
Liverpool or Valparaiso he got the 
Herald 
_ Now comes the Herald and rips out 
one of the dearest idioms of ssilormen’s 
English. In the ship news columns the 
word “steamed” has been substituted 
for “sailed” in recording the departure 
of the Atlantic liners. And all because 
the ships don’t spread even a pocket 
handkerchief to catch the west wind at 
Sandy Hook! 

The Herald asserts that “sailed” is 
obsolete for correct description of a 
steamer’s going away. It claims that 
“steamed” is “descriptiva and diecrim- 
inative and has come to stay.”’ Selah! 

After a bit the Herald will report: 
“Mark Twain steamed for Europe last 
Saturday,”’ and ‘Jack London sailed 
from Honolulu in his ketch yesterday.” 

However, mariners and philologists 
around New York are aroused and fight- 
ing the Herald “ reform.” 

Then, too, there are the hundreds of 
thousands who cross the river or bay 
on the ferry boats. How will the Herald 
stop the practise of young men who say 
to their girls: “Let’s go for a sail on 
the Staten Island ferry ordown to Coney 
or up the Hudson?” Yet never a sail 
have they—the steamers. 





THE PASSING OF “HON.” 

William Allen White, editor of the 
Emporia (Kas.) Gazette, is a close per- 
sonal friend of President Roosevelt. Itis 
said he is one of the select who are per- 
mitted to address the, President with a 
nickname. Naturally, his point of view 
isfrom the mountain top. He doesn’t 
like to be called ‘‘Colonel”’ but answers 
to “Bill.” Here is what Col. White 
has done: 

“An old subscriber and a valued 
patron came to the office to-day object- 
ing because the Gazette does not use the 
word ‘Hon.’ in connection with various 
statesmen of low and high degree. For 
twelve long years the word ‘ Hon.’ has 
been barred from the Gazette. The 
proof reader is authorized to kill it even 
when used before the name of the Pres- 
dent. He is Theodore Roosevelt, or 
President Roosevelt, and Senators are 
never ‘Hons.’ in the Gazette. Neither 
are Congressmen. Neither are aspiring 
Congressmen. The word ‘Hon.’ is no 





longer a sign of distinction. It has 
worn out, and it doesn’t go.”’ 

His dictum will hardly become the 
unwritten law for the 25,000 papers of 


the land yet awhile. 





NEW YORK AS A NEWS CENTER. 


However much New York may deserve 
the gibes of editors because of its “ pro- 
vincialism,” it ie not fair to withhold 
thanks to the New York newspaper men 
for the daily big story that furnishes 
copy for a thousand editors outside of 
New York. 

T.: be sure New York is the great news 
center and many editors feel a tinge of 
envy of the men who can step around 
the corner into Wall street or listen at 
the ’phone and get a big thing almost 
any time. 

But the daily big story is not as easy 
asitseems. Many, many times it must 
be forced, dug up and shaped with brain 
killing energy by the newspaper men. 
The metropolitan public demands this 
big story every day. Competition is in- 
tense. Not every day is there a Thaw 
murder and trial nor a Gould divorce. 
Often the entire city must be dragged for 
the happening to build the story. When 
the base is found, a battalion of men is 
rushed to the scene, human interest 
writers and photographers swiftly 
gather the elements of the story and 
swiftly the structure is put together in 
the office. It reads well. It looks easy. 
Do editors at a distance from New York 
realize that the very life blood of New 
York newspaper men is being daily 
drained for these big stories ? 

It seems useless to decry the system, 
the “‘yellow”’’ system. It is here. And, 
after all, it furnishes ‘‘news”’ for millions 
in the nation. 





POSTAL SERVICE BREAKDOWN. 


Reporting the sessions of the Illinois 
Daily Newspaper Association at Rock- 
ford, Ill., last week, the Rockford Regis- 
ter Gazette said: 


“It came out in the discussion that at 
some points the postal service was so 
overloaded there was no longer a pre- 
tense of keeping up with the business 
and the delivery of newspapers to sub- 
scribers through the service was all but 
given up. It was the general testimony, 
for instance, that pewspapers could not 
be mailed to New York city with any 
expectation that they would be deliv- 
ered, whether on time or belated. One 
member stiated that he made the experi- 
ment while in New York of mailing a 
paper fromthe Waldorf-Astoria Hotel to 
his own address in the city, putting on 
full letter postage, and the paper was 
not delivered. Oncomplainttothe main 
postoffice it was frankly stated that 
after providing for the first-class mail it 





was necessary to let the rest go, a good 
ceal of thetime.” 





RO-SEVELT TO NEWSPAPER MEN 


The President talked trenchantly to 
the National Editorial Association at 
Jamestown last Monday. His style is 
too forceful for platitudes and his politi- 
cal opponents will not question the 
soundness of his advice. He said: 


‘It is essential that the man in public 
life and the man who writes in the public 
press shall both of them, if they are 
really good servants of the peoplé, be 
prompt to assail wrongdoing and wick- 
edness. But in thus assailing wrong- 
doing and wickedness, there are two 
conditions to be fulfilled, because if 
unfulfilled, harm and not good will re- 
sult. In the first place, be sure of your 
facts and avoid everything like hysteria 
or exaggeration; for to assail a decent 
man for something of which he is inno- 
cent is to give aid and comfort to every 
scoundrel, while indulgence in hysterical 
exaggeration serves to weaken, not 
strengthen, the statement of truth. 

**In the second place be sure that you 
base your judgment on conduct and not 
on the social or economic position of the 
individual with whom you are dealing. 
There are good and bad men in every 
walk of life, and their being good or bad 
does not depend upon whether they have 
or do not have large bank accounts. 
Yet this elemental fact, this fact which 
we all accept as self-evident, when we 
think each of us of the people whom he 
himeelf knows in his business and social 
relations, is often completely ignored by 
certain public men and certain public 
writers. The men who thus ignore it 
and who attack wickedness only when 
found in a particular class are always 
unsafe, and are sometimes very danger- 
ous leaders. Distrust equally the man 
who is never able to discover any vices 
of rich men to attack and the man who 
confines himself to attacking the short- 
comings of rich men. 

“Tt is a sure sign of moral and mental 
dishonesty in any man if in his public 
assaults upon iniquity he is never able 
to see any iniquity save that of a partic- 
ular class; and this whether he is able 
only to see the crimes of arrogance and 
oppression in the rich or the crimes of 
envy and violence in the poor. He is no 
true American if he is a respecter of per- 
sons where right and wrong are con- 
cerned, and if he fails to denounce the 
demagog no less than the corruptionist, 
to denounce alike crimes of organized 
greed and crimes of brutal violence. 

“There is equal need to denounce the 
wealthy man who swindles investors 
or buys legislatures or oppresses wage- 
workers, and the needy man who in- 
flames class hatred or incites mob vio- 
lence. Weneed to hold the scales of 
justice even,and to weigh them down on 
one side isas bad asto weigh them down 
on the other.” 


PROOFREADING. 





When Shall the Hyphen Be Used and 
How Shall the Editor Get up a Style 
Card for Compound Words 


Charles Buss, writing in the American 
Printer for June, notes the inconsist- 
encies of dictionary authorities who at- 
tempt to frame rules for the use of the 
hyphen: 

“In a vain endeavor to get its proper 
position in the language that will ulti- 
mately be common to the entire human 
family, the poor little hyphen is kicked 
from pillar to post. How often has it 
happened to him who reads proof that 
because a hyphen was marked in in run- 
ing-race (meaning » race in which horses 








run) the compositor jumped to the con- 
clusion that running horse (a horse 
which runs) must necessarily take the 
hyphen also! A sick headache (without 
the hyphen) meane a headache that is 
sick; with the hyphen, a headache that 
makes one sick. A walking stick (no 
hyphen) a stick that walks; with the 
hyphen, a stick to walk with. Boy 
hunters (no hyphen) hunters who are 
boys; with the hyphen, persons who 
hunt boys. A hot house (no hyphen) a 
house that is hot; with the hyphen, a 
house for protecting plants from the 
cold. Don’t form the erroneous conclu- 
sion that in all compound words the 
hyphen must be used; for in many cases 
they are written and printed, and prop- 
erly so, as solid words; as steamboat, 
railroad, hothouse, etc., ete. 

‘‘Webster’s Dictionary defines dry 
goods (printingit two words) aa ‘goods 
distinguished from groceries.’ Do you 
observe the absurdity of making dry 
goods two words when articles compre- 
hended under the term groceries are as 
dry as powder—for instance, pepper, 
flour, matches, and a hundred other 
articles. Note the contradictory ele- 
ments of wet dry goods (written as three 
words). When, however, a journal that 
is issued to instruct in the art of book- 
making in consecutive lines uses the 
words typesticker (one word) and type 
setter (two words) what can be expected 
from the tyro? 

‘* F. Horace Teall in his ‘English Com. 
pound Words and Phrases,’ invites op- 
position when he says the phrases ‘an 
East-Indian, a New-Yorker’ should be 
written as compounds, but ‘New York 
man’ and ‘ East India Company’ should 
have the three-word form. Inthe phrase 
‘a New York man’ we wish to designate 
@ man from New York and not a York 
man who is new (though he may be 
‘fresh’), and the proper way to write it 
is to join New York with a hyphen, and 
to be consistent we should join East- 
India in the phrase, ‘Kast-India Com- 
pany’ in the same manner. 

“By the way, New-York is old enough 
to have earned the hyphen in its simple 
form, as have New-Jersey, New-Hamp- 
shire, Rhode-Island, North-Carolina, and 
fn fact all the names of States that have 
the two-word form should beso written. 
Would not the words Cincinnati-Hamil- 
ton & Dayton (name to designate a rail- 
road) joined with a hyphen lend per- 
spicuity to a sentence like the following: 
‘The Cincinnati-Hamilton & Dayton, 
Cleveland-Cincinnati-Chicago. &-St. Louis, 
and Pittsburg-Cincinnati-Chicago &-St. 
Louis railroads have formed a pool?’ 
If this form multiplied hyphens, it cer- 
tainly would reduce the redundancy of 
commas. 

“Before finally disposing of the sub 
ject of compound words, perhaps some 
one will inform us why the fractions 
one-half, two-thirds, etc., when ex- 
pressed in words are so persistently 
written and printed with the hyphen? 
In mathematical works and dictionaries, 
they are uniformly and invariably printed 
as two words. Webster in his definition 
of the adjective one designates com- 
pounds—as, one-armed, one-eyed, etc.— 
but fails to mention one half; and in the 
definition of the word fraction, he prints 
one fourth, etc.,as two words. In the 
phrase ‘one whole week’ has any one 
ever seen the hyphen placed between one 
and whole? If in one-half, why not in 
one-whole? 

‘““We must not overlook the discrimi- 
nating mind that writes cannot as one 
word, while do not, will not, know not, 
etc., are with great propriety written as 
two words, thus permitting them to per- 
form their proper functions as separate 
parts of speech. The inconsistency, in- 
dorsed by Mr. Teall, of writing ‘anything’ 
and ‘everything’ ascompounds and ‘any 
one’ and ‘every one’ as two wordsshould 
be thoroughly weighed beforeadoption.” 
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PERSONALS. 


John F. Tremain, editor of Taz Epiror 
AND PuBLIsHER, is convalescing from 
typhoid fever. 


J. L. Boeshans has resigned as circu- 
lation manager of the Atlanta Georgian 
and News. He will probably go to a 
Northern newspaper. 


J. F. Driscoll, business manager of the 
Fall River (Mass.) Globe, was in New 
York this week in the interest of that 
paper. 

Ernest: Kastor of H. W. Kastor & 
Sons, advertising agents, St. Louis, is 
spending several weeks at the Hotel 
Astor, New York. 


E. V. Alley, advertising manager of the 
New Bedford (Conn.) Standard, made 
@ trip to New York and Philadelphia 
this week calling on the different foreign 
advertisers. 


Miss Louise M. Maloy, dramatic editor 
of the Baltimore American, wrote the 
book of ‘‘The Jolly Tars,” a musical 
comedy which was produced recently at 
Ford’s Opera House, Baltimore. 


C. A. Rook, publisher of the Pittsburg 
Dispatch, has purchased the Thaw sum- 
mer home at Cresson, Pa. Mr. Rook and 
his family will spend their summer at 
this resort. 


D. B. G. Rose and wife spent last week 
in Toronto, Can. Mr. Rose is president 
of the National Association Managers of 
Newspaper Circulation, and iscirculation 
manager of the Louisville (Ky.) Evening 
Post. 


Miss Eva L. Shorey, daughter of Maj. 
Henry; Shorey, publisher of the Bridg- 
ton News, has resigned as private secre- 
tary to Congressman F. U. Burleigh of 
Maine. She sailed June 5 from Boston 
for Europe. She will return in August. 
Miss Shorey will write aseries of “ travel 
letters,” descriptive of the different coun- 
tries visited. 





BOSTON. 
Special to Tue EpirorR anD PUBLISHER. 
Boston, Maes., June 13, 1907. 

James W. Reardon, the popular 
city editor of the Boston American 
started for a two weeks fishing trip last 
Tuesday. The next day the staff was 
startled by the announcement of his 
marriage Tuesday night to Miss Agnes 
Kane, Melrose, Mass. It is understood 
that the couple are now at one of the 
lakesin New Hampshire, and three mem- 
bers of the reportorial staff are out on 
their trail. 


Francis M. Iveagh, the real estate re- 
porter on the Boston American is at the 
Boston City Hospital in a serious con. 
dition. He has been at deaths point for 
two weeks. Mr. Iveagh is well known 
in the New York and Boston newspaper 
circles. 


Ruggles 8S. Higgine, formerly State 
House reporter for the Portland Express 
at Augusta, Me., is now on the reportor- 
ials taff of the American. 


Frank F. Widden, for the last three 
years make-up man on the American, is 
in Maine on a two weeks’ fishing trip. 
William Plumber is in charge during Mr. 
Widden’s absence. 


Warren B. Davis, rewrite, and Alex- 
ander Sullivan, of the American sporting 
department,’started last week on two 
weeks’ leave of absence. 


Sam Connor, of the Lewiston Journal, 
paid a visit to his Boston friends last 
week. 


The Camden (N. J.) Daily Courier cele- 
brated its twenty-fifth birthday last 





NEW YORK ARBITRATION BOARD. 


New Method of Settling Printers’ and 
Publishers’ Differences. 


The board of arbitration for an ad- 
justment of the pending differences as to 
wages and other matters, between the 
newspaper owners of Greater New York 
and Typographical Union No.6, presents 
& new and interesting method of settling 
labordisputes. Instead of choosing out- 
siders to act as judges and arbitrators, 
the four members of the board are taken 
from the men whom the questions at 
issue most concern, * Big Six”’ being rep- 
resented b7 its president and secretary, 
and the newspaper publishers by two of 
their number. These four constitute the 
local board of arbitration. Either party 
has a right to appeal from its decision, 
but only to a national board of six mem- 
bers, made up of an equal number of 
representatives of the International Ty- 
pographical Union and of the National 
Publishers’ Association. 

The first understanding between the 
printersand publishersof New York was 
arrived at in the fateful summer of 
1776. The oldest existing organization 
of the craft is the Philadelphia Typo- 
graphical Society, which was organized 
in 1802, and till 1831 was both a benev- 
olent and a trade society. In the year 
lastnamed it becamea purely benevolent 
association, and as such it exists to-day. 
A list of prices adopted by this society in 
1802 was, it is believed, the first ‘* print- 
ers’ scale” in the history of the trade. 





BRIEF ITEMS OF NEWS. 


The Macon (Ga.) News has widened to 
eightcolumns. Ss 

The South Bend (Ind.) Tribune is 
thirty-four years old. It celebrated last 
week. Wee are 

The Charlotte (N. C.) News claims a 
net average daily circulation for May of 
5,563 copies. 

The Memphis News Scimitar claims a 
gain of 41,706 lines for May over the 
same month of 1906. 





In the Detroit Times voting contest 
for a $1,400 automobile, the total vote 
on June 4 had reached 809,500. 


The Knoxville (Tenn.) Journal and 
Tribune hasissued a sixty page ‘‘jobbers’ 
and manufacturers’” edition. 


The Glen Cove (N. Y.) Echo, weekly, 
established thirty years ago, has doubled 
from four to eight pages. 


According to @ Kansas exchange, 
“Job was the first printer.” Job print- 
er, of course.—Schenectady (N. Y.) Even- 
ing Star. 


The Boston Journal is sending out a 
folder headed ‘‘A Salesman You Want.” 
The claimed guaranteed circulation is 
110,000 daily. 


The Fort Worth (Tex.) Record has 
ordered two four deck presses from the 
Walter Scott Printing Press Company, 
Plainfield, N. J. 


A.S. White of the White Printing Com- 


a@ new weekly paper at Grand Rapids to 
be the official organ of Western Michigan 
Democrats. It will be made a daily as 
soon as the list warrants the change. 


The Suffolk Bulletin, one of the two 
local papers at Huntington, L. I., and 
one of the oldest in Suffolk county, made 
its appearance recently as an eight 
page, six column sheet in place of the old 
four page style, and with a number of 
important mechanical changes. 





Help the Printer, 

A dictionary of Egyptian hieroglyphica 
isin process of creation. It will be of 
use in every proof room, where matter 
set from manuscript is to be judiciously 








week. 
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pany is interested in the establishment of | = 











ENGLISH EDITORS IN GERMANY. 
Program Told Them Each Day What 
Clothes to Wear. 


A party composed of representatives 
of the leading papers of England, Ireland 
and Scotland has been visiting the con- 
tinent and devoting especial attention 
to Germany. They were received as dis- 
tinguished guests. In reporting the de- 
stails of the trip, the Newspaper Owner 
said: 

‘‘With the characteristic German at- 
tention to details and punctiliousness in 
seeing that instructions are carried out, 
the official program for the entertain- 
mentof the English journalists contained 
fixed ‘rules’ for their attire. The ‘coa- 
tume’ to be worn at each function was 
specifically prescribed. The visitors were 
notified to appear in a ‘traveling suit’ 
when a railway journey was to be un- 
dertaken, in a ‘promenade suit’ atlunch- 
eon, in ‘frock-coat’ atafternoon parties, 
while it was even thought necessary to | 
remind this delegation of English gentle- 
men to put on evening dress for night 
affairs. The visitors were also asked to 
violate a sacred British tradition and 
don evening dress at several daylight 
functions. They were also adjured to 
remember to wear the ‘‘cylinder’’ (silk) 
hat with their frock-coats. 








OBITUARY NOTES. 


Charles E. Cassell, for nearly a quarter 
of a century editor and proprietor of 
the Catoctin (Md.) Clarion, died of 
Bright’s disease. 


Maurice T. Ward, editor and proprietor 
of Ward’s Freight Report, which was 
established in the early seventies, died at 
his home, 515 East One Hundred and 
Sixty-first street, New York, from hem- 
orrhage. He was 58 years old. 


J.E. Furneaux, editor and publisher of 
the St. John’s Evening Herald, died at 
his home in St. John’s, Newfoundland. 


CHANGES IN INTEREST. 


Charles H. Day bas purchased the en- 
tire minority stock holdings of the 
Peoria (Ill.) Herald-Transcript Com- 
pany from H. M. Pindell and othere. 
This gives Charles H. May and his agso- 
ciates the entire stock in the paper. 


8S. E. Holly, of Gainesville, Fla., has 
purchased a one-fourth interest in the 
Daily Reporter Star and has assumed 
the management, succeeding former edi- 
tor and manager O. E. Howard. 





Snakes. 

‘The newspapers of Georgia and Texas 
are discussing the question as to which 
State has the most snakes. If it comes 
to a ‘show down” we are going to in- 
sist that the reptiles be carried through 
Tennessee or along the Gulf of Mexico. 
We have enakes a plenty in Mississippi.— 
Hattiesburg (Miss.) Daily News 


The Fort Collinsj(Colo.) Morning Ex- 
press is the latest daily for that city. It 





SITUATIONS WANTED. 


Four agate lines will be published one 
time free under this classification. 15 
cents tor each additional line. 








MR. PUBLISHER, ARE YOU AWARE 


OF THE PROFIT DERIVED FROM A WELL 
CONDUCTED CLASSIFIED ADVERTISING 
DEPARTMENT IF YOU WANT TO MAKE 
YOUR PAPER THE LEADING CLASSIFIED 
ADVERTISING MEDIUMS IN YOUR TERRI- 
TORY. ADDRESS “C. W. MORGAN,” care 
LOS ANGELES TIMES, LOS ANGELES, CAL. 
WILL GOANYWHERE. MUCH PREFER RE- 
TURNING EAST. 


POSITION IN NEWSPAPER ART 


Department.—- Young man, 19 years old, expert- 
enced in comic, theatrical layouts and sporting 
cartoons, Will go out of town. Address 
“DAVIS,” care Tae Epitor AND PUBLISHER. 


CIRCULATION MANAGER. ‘ 


Twelve years’ experience with New York city 
newspapers and representative magazines, cov- 
ering the national fleld, seeks a new connection, 
preferably in the Far West. Has within a year 
visited every city of any size in the United States 
in the interest of one publication. Address “K. 
G.,” care Tak EpIToR aND PUBLISHER. 


POSITION AS CIRCULATION MAN. 
ager on paper or magazine desiring national 
circulation by man of national experience. Ad- 
dress “‘E..”" care THE EDITOR AND PUBLISHER. 














HELP WANTED. 


NOT SATISFIED 


with your position? Then let us find your right 
place; over 3,000 positions open at our twelve 
offices. Write us to-day. HAPGOODS, 305 
Broadway, New York 
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FOR SALE. 
FOR SALE—AN ESTABLISHED 
job office. Machinery will invoice $15,000; will 
sell for $10,000. Send for complete involee. 


Address THE KENTON REPUBLICAN CO., 
Kenton, Ohio. 











THE LOVEJOY CO,, Established 1853 
ELECTROTYPERS 

and Manufacturers of Electrotype Machinery 

444-446 Pearl Street, New York. 


HE SELLS THE EDITOR 
AND PUBLISHER, 


To Tue Epiror anp PUBLISHER: 


At my newsstand in the ro- 
tunda of the Park Row Building 
I sell copies of all the daily, 
weekly and monthly publica- 
tions. The aggregate sales 
amount to about 9,500 a week. 

I also handle weekly papers 
devoted to the interests of adver- 
tisers, editors and those interest- 
ed in advertising. My weekly 
sales of THE EDITOR AND 
PUBLISHER are at least four 
times the weekly sales of all 
other similar publications com- 
bined. < 

C. CIRIGLIANO, 
Newsdealer, 











is a six column quarto. 





Park Row Building, New York. 











is developing very rapidly. 


to write at once to 


EMERSON 


253 Broadway, 





corrected.—Brooklyn Ea, 











EXTRAORDINARY 
PUBLISHING OPPORTUNITY. 


By reason of unlooked for circumstance one of the foremost 
Special Periodicals in New York can be had very advan- 
tageously. Already stands to yield 25 per cent. on cost and 


down payment of $100,000 cash or equivalent are requested 


BROKER IN PUBLISHING PROPERTY, 


Principals prepared to make 


P. HARRIS, 
NEW YORK. 
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THE ADVERTISING WORLD. 


TIPS FOR BUSINESS MANAGERS. 


C. B. Hunt, Post Building, New York, 
is extending the advertising for the Bos- 
ton & Maine Railway. 


Dauchy & Co., Murray street, New 
York, are placing the advertising of 
the Mackay Cure for Whisky. 


Walter Baker & Co., Boston, are send- 
ing out contracte for the fall advertising. 
The copy is to start in October. 


Richard Foley, Philadelphia, is using 
Pennsylvania papers for the advertising 
of the Bedford Springs Hotel and Baths. 


The Dr. Richards Dyspepsia Tablet 
Association, 53 Worth street, New York, 
is asking for rates in Southern papers. 


Albert Frank & Co., Broad street, New 
York, will place the advertising of the 
Southern Pacific Company, 120 Broad- 
way, New York. 


The advertising of the Stetson Shoe is 
going out in New York city dailies 
through the Frank Presbrey Company 
of New York. 


W. F. Hamblin & Co.,42 East T wenty- 
third street, New York, is placing a line 
of classfied advertising for McDonald & 
Wiggins, 257 Broadway, New York. 


The J. Walter Thompson Company, 
42 East Twenty-third street, New York, 
is using New England papers for the ad- 
vertising of Clicquot Ginger Ale. 


The Clague-Painter-Jones Agency, Chi- 
cago, is placing generally K.C. T., a 
food product, manufactured by the 
Battle Creek Sanitarium Food Company, 
Battle Creek, Mich. 


W. W. Sharp & Co., Bennett Building, 
New York, are using a selected list of 
Eastern dailies for the advertising of the 
New York, New Haven & Hartford Rail- 
way. 

The E. P. Remington Agency, Broad- 
way, New York, is using Southern 
Pacific papers for the advertising of 
Mexican Mustang, Liniment and Hagan’s 
Magnolia Balm. 


N. W. Ayer & Son, Philadelphia, will 
place the advertising for Frank Munsey’s 
Scrap Bovk Magazine. Thie agency is 
also placing the advertising for the Gum- 
Lax Chewing Gum, Newark, N. J. 


The Desbarats Advertising Agency, 
Montreal, Can., is placing advertising in 
papers making a specialty of summer 
resort advertising for the Quebec & Lake 
St. John Railway. 


It is said the Lord Advertiing Agency, 
147 Fourth avenue, New York, will ex- 
tend the advertising of the International 
Sales Company, Thermos Bottles, to out- 
of-town papers about August 1. 


The George B. Van Cleve Company, 32 
Union Square, New York, is using daily 
papers in the larger cities for Prof. 
Anthony Barker’s School of Physical 


Culture. as 


ADVERTISING ABROAD. 


Consul Harris, of Mannkeim, Germany, 
Reports on Methods Employed 
With Profitable Results. 


Consul H. W. Harris, of Mannheim, 
Germany, gives some interesting inform- 
ation in his report on advertising Amer- 
ican goods in foreign countries. He 
says: 

“An exporter can not know whether 
his goods will take in a given locality 
until they are thoroughly known there. 
They may not become known except 
through liberal advertising. There are 
food products in common use in the 
United States which are not seen on the 
German table. Were these products 
offered in Germany an effort would have 
to be made to acquaint the public with 
them, their manner of preparation, etc. 
If such effort werenot made, they would, 
after a casual introduction, soon dis 
appear from the market. This was the 
fate which met a line of food products 
very much in use in the United States 
and which were placed on sale in Mann- 
heim within the past year. For a few 
weeks these goods appeared in various 
stores throughout the city. 

**Resident Americans were acquainted 
with them and bought liberally. How- 
ever, no advertising of the goods ap- 
peared, and the general public probably 
never knew that such goods were offered, 
and after the lapse of a few months they 
have practically disappeared from this 
market. The history of trade every- 
where has shown that wholly new prod- 
ucts frequently become popular through 
advertising, while equally good or even 
better products not brought to public 
notice fail to sell. 

“The methods of advertising in use in 
this part of Germany are much the same 
that they are in the United States. The 
disfiguring of landscapes by advertising 
matter is not permitted to the extent 
that it is in someothercountries. There 
are special journals devoted to all 
branches of trade which, asin the United 
States, are much used for advertising 
purposes. Mailing lists of persons in 
various vocations and stations of life 
are furnished by bureaus, similar to 
those in other countries, which make a 
business of compiling such lists for sale. 
Circulars are much used for advertising 
either by having them folded into news- 
papers or by mailing them as printed 
matter,the postage charge for this being 
but three-fourths of a cent. Small 
stickers with advertising matter are 
found in large numbers on the covers 
of the magazines and illustrated papers 
found in all hotels and restaurants. 
Store windows show a great variety of 
metal and other signs calling attention 
to goods sold. On the busier streets of 
many German cities are placed round 
columns 8 or 10 feet high and 2% or 3 
feet in diameter exclusively for advertis- 
ing purposes. These largely take the 
place of the familiar American billboards 
and are used for all kinds of matter.” 








The New Orleans Item 


isthe only New Orleans news- 
paper that will permit an 
examination of its circulation 
and guarantees advertisers a 
larger circulation in the city of 
New Orleans than any other 
two New Orleans newspapers 
combined. 
Books open for verification toany advertiser 
SMITH & THOMPSON, 


Foreign Advertising Representatives, 
Potter Building, Tribune Building, 
NEW YORK. CHICAGO. 








Has a Business PULL 


In the great industrial center em- 
bracing Western Pennsylvania, 
West Virginia and Eastern Ohio 
with a population of over 
2,500,000 


The Pittsburg Dispatch 


reaches the largest number of 
homes and is read by the men and 
women who comprise the pur- 
chasing power of the wealthy dis- 
trict. Advertisements in THE pDis- 
PATCH INSURE prompt RETURNS. 
SpPEecIAL REPRESENTATIVES: 


WaALLAcE G. Brooks, Horace M. Forp, 
41 Park Row,N.Y. Marquette Bdg.,Chicago. 














ASSOCIATED ADVERTISERS. 
Cincinnati Preparing for the Convention | 
on Aug. 24. | 


The Advertisers’ Club of Cincinnati | 
officially welcomed W. H. Aubuchon, | 
president of the Associated Advertisers’ | 
Club, June 7, and entertained him at! 
luncheon at the Business Men’s Club. | 
Mr. Aubuchon outlined the plans and | 
purposes of the national organization, | 
which is to meet in Cincinnati Aug. 26- | 
30. A national advertising law is to be 
discussed as the remedy needed to close | 
the gates on harmful and strengthen | 
legitimate advertising. 

Cincinnati is making great prepara- | 
tions for the convention. Those present 
at the dinner were: President Smith B. | 
Queal, E. R. Blaine, W. A. Beall, Will L. 


ADVERTISING NOTES. 


The Frank Seaman Agency, West 
Thirty-fourth street, New York is plac- 
ing a line of kid glove advertising. 


W. B. Walker, assistant business man 
ager of the Richmond (Va.) Journal, was 
in New York for several days this week 
in the interest of that paper. 


L. P. Foley who for the past three 
years has been advertising manager of 
the Binghamton,'(N. Y.) Evening Herald, 
has joined the advertising staff of the 
Memphis News Scimitar. 


The Cox Advertising Agency, Brook- 
lyn, isa new agency. It is stated that 
they haveseveral good accounts on their 
books to start out with, one of them 
being a large advertiser with a national 








reputation, whose business is now being 
handled by one of the large agencies. 


Finch, George A. Shives, Amos Guthrie, | 
Jay Wellington Hull, H. F. Hall, Ren 
Mulford, Jr., Harry H. Haarmeyer, J. L. 
Megrue, John F. Hennegan, Clarence E. | 
Runey, Phil Morton, J.S. Tomlin, Albert | 
F. Dabman and J. A. Simonton. 


New Trade Paper. 

The first number of Copper, a hand- 
some thirty-two page monthly was 
|issued in New York last week, by the 

Chicago Tribune Casualty Record. Copper Publishing Company. E. F. 

The Chicago Tribune is sending out | Ingraham is the publisher and David A. 
specemen proofs of its ‘casualty record.” | Curtis is theeditor. He says: ‘The im- 
Here is a first paragrapb: ‘‘Though the | portance of the subject is proven by the 
first half of 1907 has not passed, its | fact that nearly all the periodicals of the 
record of casualty already exceeds the | country devote much space to copper. 
total of 1906. There have been thirty- | But because there is so much published, 
eight railroad accidents of more than | and because it is so scattered that no 
the ordinary magnitude, in which 273 | business man can see it all, there is the 
persons have been killed and 925 in-| greater need for a trade journal which 
jured. | will give him the essence of all the busi- 

New Club House for Poor Richard. | nom ea? he needs. ‘Copper’ is that 

Clarence K. Arnold, of the Poor Richard | trade ap, c IRR oe 
Club of Philadelphia, announced that the : 
organization “a purchased a prope ty | Baseball in New York. 
on Camac street below Walnut, would| The Paul Block Special Agency base. 
remodel the building and when com. | ball team played. the team representing 
pleted, the club house would be one of the Suceess Magazine at Van Cortlandt Park 
finest in the city. The club membership | !ast Saturday. The Block team won by 
includes the well known advertising men | the score of 18 to 10. The feature of the 
of Philadelphia. game was the pitching of George Ingra- 

. ham for the Paul Block team. The Mun- 
Ad Club at Oakland, Cal. sey Magazine and the Paul Blocks are- 
The advertising men of Oakland, Cal., 


scheduled to clash Saturday, June 15. 
will organize a club modeled after the — 
big clubs in the East. The membership 
will number seventy five. H. J. Rogers, 
of the Rogers-Chisholm company, is the 
moving spirit. 


A Women’s Edition Profitable. 
The Woman’e Item, an edition of the 
New Orleans Item for the benefit of the 
Women’s and Children’s Dispensary, got 
out by a staff of women, netted $12,500. 
The receipts from advertising were 
$8,048 50. 








Cleveland Press Newsboys. 
Lest Friday the Cleveland (0.) Press 

chartered the big steamer Eastland, 
| ordered Commander of Circulation Jack 
| Lynch to take command, and embarked 
| the newsboys of thecity for afour hours’ 
|ride on Lake Erie. They went out of 
| sight of land and told marvelous tales of 
| the sea after the voyage. 
| - — = 
Voting for Popular Clergymen. 
| The Lexington (N.C.) Dispatch is run- 

The office of the Girard (O.) Journal | ning a votingcontest tosend nine clergy- 
was destroyed by fire last Tuesday | men from nine counties of the State to 
morning. | the Jamestown Exposition. 














THE NEWS-DEMOCRAT 


OF PROVIDENCE, RHODE ISLAND 
Members of the Associated Press 


The ONLY Metropolitan Democratic Newspaper in the State of Rhode Island 
REASONS WHY YOU SHOULD ADVERTISE in THE NEWS-DEMOCRAT 


1—We are union printers, printing the Union Right. People read the News-Democrat 
label, and endorsed by the local unions, to obtain a fair and unbiased opinion. 

2—We are *“‘With the People, and for the Peo- 4—Advertising in the News-Democrat brings 
ple, first and all the time.” results, asit reaches the purchasing classes 

38—We are not afraid tosay and print what is 5—Circulation Books open to advertisers. 


For further information and advertising rates address: 


H, CLARENCE FISHER, Sole Foreign Advertising Representative, 
Western Office, 506 Boyce Bidg., Chicago, Eastern Office, 624 Temple Court Bldg., New York. 











For Advertising Furs and Furbelows There May Be Better Mediums Than 


THE NEW YORK COMMERCIAL 
those who reach Large Investors use space every Business Morning in 


THE NEW YORK COMMERCIAL. 


a ITS READERS HAVE MONEY TO INVEST. 
dy Street, 


but 





New York. 
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IN CLEVELAND. 


The Plain Dealer is Printing a Series of 
Special Articles Exposing the Prac- 
tise of Substitution in the 
Stores of That City. 


The Cleveland Plain Dealer in its war 
upon the evil of substitution is printing 
& series of newsy articles which are being 
widely read. The following extract 
from a recent issue is a good example of 
the Plain Dealer style: 

In the stores that substitute, the great 
majority of salesmen and salesgirls are 
hardly skillful enough to really have 
much success, in combating your will 
power if you choose to assertit. Most 
of them, when they offer you asubstitute 
and succeed in selling it to you, do so 
because you are hurried or inattentive 
to the task of buying. One of the most 
amusing instances of this sort of substi- 
tution that has been told to me since 
this series of articles began is the story 
of a lady who went into a large depart- 
ment store to buy a certain brand of 
knit underwear. 

It was an old, established brand, and 
the store was knownin that city as hav- 
ing usually a very thorough and large 
assortment of different sizes and styles 
of that brand. Nevertheless, when my 
acquaintance reached the underwear de- 
partment the size and style that she 
wanted was not on the shelves. 

The young saleswoman who waited 
on her had,'apparently, not been in busi- 
ness life very long, but she was doing the 
best she knew. 

“*T will go up in thestockroom and get 
it for you,” she said, and she took the 
size and a verbal description of the style 
that was desired. The customer took 
pains to mention again the brand of 
underwear she desired. But when the 
young saleswoman came back from the 
stockroom the goods that were on her 
arm hardly fitted the description that 
had been given her. 

THE YOUNG SALESGIRL. 

* That is not the brand that I want,” 
said the customer. 

‘*We haven’t any of that brand in the 
stockroom,” said the salesgirl, “I don’t 
think they make it any more.” 

‘* But this isn’t the style that I asked 
for,’’ said the customer. 

‘Oh, isn’t it?’ said the salesgirl in 
suprise. ‘‘I think you will like thisstyle 
very much, though. Nearly everybody is 
taking this style this season.” 

**But look here,’ said the customer, 
“this isn’t the size that I called for. 
These are two sizes larger.” 

The young lady behind the counter 
rose to the occasion magnificenty. Re- 
member, it was not ‘half so much her 
fault, probably, as the fault of the store 
in which she had been trained. Ap- 
parently, her first steps in business life 
had been in @ store whose motto was, 
‘Never mind what they want to buy; 
make them take what we want to sell.” 

The head of the departmeat was stand- 
ing there, and you can imagine the 
shocked surprise with which he heard 
his young saleswoman say: 

‘Oh, I’m sure you won’t have any 
trouble on that account. I wear this 
kind myself. They shrink beautifully.” 

And at the same conversation another 
lady told of an experience of another 
sort. She had visited one of the large 
downtown department stores to match 
several styles of floss silk. She went 
first to a store which is reputed to have 
a very large and well kept upembroidery 
department all through the year. She 
found, however, that only one of the 
four shades thg wanted to match 
was really And, remember, 

~ actly the same 
ith which she 








had started her work. 

“Most of the middling shades are 
pretty well sold out,” said the salesgirl. 
DEMAND WHAT YOU ASK FOR. 

*‘But you would have to get those 
shades sooner or later, wouldn’t you?” 
replied the lady. ‘‘You are bound to 
have calls for them later on, and I don’t 
see why it wouldno’t pay youto get them 
into the store before they are called for. 
It would not cost you any more, and 
your customers wouldno’t have to hunt 
around among the other stores. It dis- 
appoints your customers, and the store 
loses business.” 

“After I got home,’ she said, ‘‘and 
had thought about it a little more I real- 
ized that to have a lot of shades missing 
wasn’t only bad for the customer and 
bad for the store, but it might be a bad 
setback for that brand of embroidery 
silk.” 

* Did you write to the manufacturer?” 

‘*No; I don’t think he would have paid 
much attention to it—I would only be 
using a few dozen pieces, and I suppose 
he sells millions every year.” 

** But if a business man found any dif.- 
ficulty in getting the kind of supplies he 
wanted, don’t you think he would write 
to the manufacturer, regardless of 
whether the manufacturer wants him 
to?” 

‘**Of course,” she replied. 

‘Don’t you realize that you are a busi 
ness woman whenever you go out to 
buy anything at all for your home, or 
for your family, or for yourself?” she 
was asked. “Isn’t the problem of find- 
ing out the right thing, and then getting 
what you call for, just as much a matter 
of business as if you were buying fora 
mill or factory or office building ?”’ 

‘ Why, yes; but I hadn’t thought of it 
in that way,” was the reply. 

The American people have it in their 
power to suppress the substitution evil, 
if they absolutely refuse to accept any- 
thing “just as good.” They can raise 
the standard of business honesty all over 
the country by declining to patronize 
bogus imitations. 

If an advertisement convinces you, 
stay convinced. Don’t let the dealer 
persuade you to try something just as 
good. 


’ 


A Circulation Song. 

At the recent convention of the circula- 
tion men in Milwaukee a brilliant but 
anonymous writer printed his song on 
cards and had them distributed among 
the delegates, who sang to a tune now 
very popular: 

PUSH AHEAD: 
(To the tune of ‘* Why Don't You Try?” 
Just to talk on circulation, 
Is the stunt that brings us here; 
And it Is with great elation 
That we drink Milwaukee's beer: 
At the Pfister where we're stopping, 
It seems to be our fate 
When the long day's session's over 
To CIRCULATE, to CIRCULATE. 


Yes, we gather at the *‘ Bright Spot,”’ 
When the summer sun Is high; 

We still jaw of circulation 
Till the moon is on the ‘‘Rye.” 

We drink unto the fair sex 
Until we go to bed, 

We're loyal to our watchword, 
PUSH AHEAD! PUSH AHEAD! 


NEW CORPORATIONS. 


The Business Woman, New York, todo 
& general publishing and newegathering 
business. Capital, $1,000,000. 


Star Publis! ug Company, Batesville, 
Mies., publishivg. Capital, $5,000. In- 
corporators: W. D. Harmon, W. J. Cox 
and others. 


News-Record Publishing Company, 
Apollo, Pa. Capital, $10,000. Incor- 
porators: J. W. Cowan, Sr., D. W. Kerr, 
M. E. McLion, T. J. Buldner, George D. 
Wallace, Charles ackson, Apollo; F.S. 
McBride, Ki - A. Seubiepith, Free- 








port; “4 






Dinner to Edward Payson Call. 


The staff gave a dinner on the Hard. | 
ware Club Saturday evening June 8 to} 
Edward PaysonCall, the publisher, cele- | 
brating the third anniversary of Mr. | 
Call’s coming to the Commercial. Covers | 
for ninety, including many ladies were | 
laid. A musical and dramatic entertain- 
ment followed the menu. Burton T.| 
Beach was toastmaster. | 








—— —_— 7 — 





| 
BARGAINS IN__ |. 
PRINTING PRESSES. 


FOR SALE. 


2-3 TIERED SCOTT PRESSES 
Printing from 4 to 24 pages. 


i HOE SEXTUPLE PRESS, 
Printing from 4 to 24 pages. 


1 HOE DOUBLE SUPPLE- 
MENT, Printing from 4-24 pages. 
i HOE OBSERVER PRESS, 
Printing from 4 to 20 pages. 
1 HOE PONY QUAD, 
Printing from 4 to 16 pages. 
2 SCOTT 4 and 8 page presses. 


1 HOE PRESTO, 
Printing 4 and 8 pages. 


Above machines will be sold at bargain 
counter prices by 


THE GOSS PRINTING 
PRESS COMPANY, 


New York Office, 312 Temple Court. 
London Office, 90-93 Fleet St. 
Chicago Office, 16th St. and Ashland Ave. 








WHIOH FOCUS FACTS. 
We have 15,000 subjects in stock and agents 
all over the world. Text supplied. 
WE BUY interesting photographs. 
Send for our daily bulletin of news subjects. 
GEORGE GRANTHAM BAIN, 
225 FOURTH AVE., NEW YORK. 














THE WATER WAY 


BUFFALO» DETROIT 


The D. & B. Line 
Steamers leave 4 
Buffalo daily at 5:30 
P.m., (eastern time) 
and Detroit week ~ 
days at 5:00 p.m., 7 
Sundays at 4:00 
p.m. (central time) reaching their destin- 
ation the next morning. Direct connect- 
ions with early morning trains. Lowest 
rates and superior service to all points west. 

Rail Tickets Available on Steamers 

All classes of tickets sold reading via 
Michigan Central, Wabash and Grand Trunk 
Railways between Buffalo and Detroit, in 
either direction will be accepted for trans- 
portation on D. & B. Line Steamers, 

Send two cent stamp for illustrated pam- 
phiet and Great Lakes map, Addregs, 

L. G. Lewis, G. P. A , Detroit, Mich, 

Detroit & Buffalo Steamboat Co. 
Par.ie H. McMitian, 

Vice President, 





A. A. SCHANTZ, 
Gen’] Manager, 

















ILLUSTRATING 


Designins 








TELEPHONES 2235, ORCHARD 





NEWSPAPER HALF TONES.© 
INSTANTANEOUS SERVICI 
DAY NIGH 






/HE STANDARD ENGRAVING (0 
PHILADFLPHIA 








The Beaumont (Tex.) Enterprise has 
been sold to a syndicate. 








of our equipments.” - 


NEW YORK, Metropolitan Life Building. 


“Kansas City Star,” Kansas City, Mo. 
August F, Seested, Megr., says: 
“We have had no expense in the maintenance 


“No expense,” of course, means 


“THE KOHLER SYSTEM 
KOHLER BROTHERS, 


CHICAGO, Fisher Building, 





Newspaper Engineers 
and Electrical Contractors, 


LONDON, 56 Ludgate Hill. 
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USED BY THE BEST PRINTED PAPERS IN / MERICA, 














TYPEWRITER 
RIBBONS 
FLIMSIES 












CARBON PAPER | 11 Bancuay Sraeer, New York Orry 


WE MANUFACTURE THE BEST LINE OF 


Typewriter Supplies 
ON THE MARKET—SEND FOR CATALOG 


THE S. T. SMITH CO. 
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PUBLICITY PROMOTERS 


NO. VIL—GEORGE N. MORAN. 










































(The next subject of this series will be Charles 
Emerson Cook.) 


George N. Moran was born in New 
York city in 1871. He was interested 
in .thletic and aquatic sports from the 

e used to go in swimming in a 
ai state and his first newspaper 
work was naturally devoted to the writ- 
ing up of events of this kind. This was 
for the Sun when he did ‘‘catch as catch 
can’’ space work, as he originally de- 
scribed it. Later on his work was done 
in the interests of the City News Associa- 
tion, the Evening Sun, the Mail and the 
_ Herald. Incidentally he has worked for 
the Chicago Inter Ocean and the Times 
Herald while touring the country as an 
unattached ‘‘journalist’— although I 
think he never was a journalist, from the 
Park Row standpoint. 

Along in 1896 Moran went to the New 
York Journal for a number of years, and 
then to the Morning Telegrapb, where 





Georce N. Moran. 


he was on the copy desk. In 1900 he 
was one of Hearst’s men who started 
the Chicago American. 

Moran broke into press agent work in 
1903 with Henry W. Savage, when he 
went ahead of the “Sultan of Sulu.” 
Following this he boomed “Sergeant 
Kitty” for George R. White, and was 
business manager and press agent for 
the Majestic Theater. He has also 
handled the publicity interests of Adele 
Ritchie, Hope Booth, the Sportsmen’s 
Show and other amusement and com- 
nercia! enterprises. 

“When I asked Moran his definition of a 
‘ress agent he thought for two seconds 
id then did say these words unto me: 
© press agent is the link between the 
lic and the box office.” 

»rau says he does not believe pipe 
.. @ms- are ethical and [ believe him; 
yev ifa real good one happened I think 
it vould appear in print. Well do I 
rem -‘mber when an innocent donkey was 
turned loose in a subway station. Also 
the reeu'ting excitement and publicity. 

At this writing George Moran is look- 
ing afser th -oress end of *‘ Fascinating 
Fiora” at tl. « Casino, the Chateau des 
Beaux Arts,aud afew other things. It 
looks as though the link is not liable to 
separate the chain. J.Z. R. 


Circulation Men Want This Boy. 
Frank Knauer eight years ago started 
to sell newspapers at Broadway and 
Gates avenue, Brooklyn, N. Y. He is 
now twenty years old. He saved his 
money and owns a bouse and has a 
enug sum in the savings bank. 
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Concentration. 








The publisher of a morning newspaper 
has three news services to choose from for 
his telegraphic reports. 

The evening service par excellence is that 
of the PUBLISHERS PRESS in alliance 
«ith the SCRIPPS-McRAE and SCRIPPS 
NEWS ASSOCIATIONS. With the ex- 
ception of a strong Saturday night report for 
Sunday morning papers, the PUBLISHERS 
PRESS is now concentrating its energies upon 
the evening field. 

Beats in connection with the Thaw case, 
the Abe Ruef confession, etc., show what can 
be done in exceptional instances. The strong- 
est point about the PUBLISHERS PRESS 
service, however, is its high daily efficiency. 
Its employes are men trained on evening 
newspapers who know how to get the news 


first and best for the publications they serve. 


WRITE FOR TERMS FOR EITHER A 
LEASED WIRE OR A CONDENSED REPORT. 


Publishers Press 


PARK ROW BUILDING, NEW YORK CITY. 

























